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Creativity in language has conventionally been referred to as the preserve of institutionalized discourses. Creativity tends to be boundless as well spontaneous, though it should be unleashed, fostered, stimulated and expressed though at times it can be stifled. Creativity is as well related to imagination, innovation, originality as well and also genius.   Creativity in language allows a language user to use language to identify new forms of language. Creative aspect of language is used to describe the innovative uses of language. Semiotics tends to involve images, speech writing, layout, gesture as well as proxemics. Gestures, image, colour as well as layout are perceived as sets of organized resources that the society have established aid in expressing the shape values, ideologies as well as power relations (Kress & Van, 2006). In this assignment we shall identify the use of creativity in a visual CV.
Semiotics of the Visual CV
The CV makes use of symbols, images as well as various signs, that the developer try to signify it and use it form communicating. The use of linguistic signs with visual, often photographic signs in visual communication enables us to explore the terms as well as ideas. Visual communication are made up of syntagmatic sequence of images, sounds as well as words. This meaning comes up from the association between the message and the reader. The CV is a visually appealing one. The CV provides well detailed elements of the CV which include summary of the candidate, the various skills of the candidate as well as personal interests, education, experiences, portfolio of the work. Languages known and the contact detailed have been embedded with in an easy as well as understandable fashion. 
Visual narrative has been effective in telling a persuasive story and enhances learning. The human brain can easily understand the visual content in a much faster way in comparison to text. The photos and icons has assisted us the learners to comprehend complex ideas and maximize retention.  From the CV, the vivid imagery aids in catching the attention of the employer and inspires them to dig deep into the information. Selecting exceptional visual elements to illustrate the information is as essential as the use of high quality information to elaborate it. Nevertheless, visual communication is mostly considering an afterthought, generally a decorative skin to enhance the information. Artistic images are used in order to fill the vacuum mainly diverts attention from the right objectives. 
Social semiotic approach tends to integrate the two fold focuses on texts. It evaluates the tests as well as representation activities as socially and culturally shaped and makes use of investigation of texts and representation activities. It is a means of achieving insights into society and social groups on the ways that they bring out relations as well as values. The use of color, fonts, images and writings tend to bring out a person’s level of knowledge and creativity (Smiciklas, 2012). 
The theme color for the CV writing is green. The author makes of color in the creation of concrete images of their characters, scenes as well as events. The themes color is used for symbolizing the riveting as well as relaxing effect. Green tends to represent a feeling of refreshments. The candidate aims at representing her harmonious, fresh, fertile as well as ambitious nature. Green as well aims at enhancing readability as well as the creativity of the employer. From the theme color, the candidate aims at showing how she will bring balance, and rebirth in the firm. She aims at showing how she may be an asset to the firm which will bring prosperity in the firm. She majors on assuring the employers that she will never fail them and that she will work toward enhancing the state of the firm in regard to the chance she is applying for in the firm. 
The candidate as well uses effective composition to draft the CV. The CV is composed of different sections. The first section is composed of the personal information of the candidate which outlines the name, address, city and the email of the candidate. There are easily understood since there are outlines in an effective way. In addition, the experiences, education, programs, organizations and community involvement and certifications. There have all been grouped in a way that is acceptable and appealing to the employers. They can easily be seen and understood. This aids in making it easy for the readers to make their decisions on if to employ the candidate.
The use of icons in the CV as aided in making the candidate standout from the crowd and catch the employee’s eye from the beginning in order to entice them to keep on reading. Selecting, an effective great design as well layout is very important in this case. When the icons are used in an appropriate way, they contribute in the visual appeal of an otherwise dull CV given that these documents tends to be very boring to read. It as well aids in saving space and leaves a room for essential elements. Individuals tend to react more on visual data which means that they have a possibility of responding to icons instead of text. They can as well aids in separating and illustrating the various sections. In an effective way, the candidate has had the capability to showcase personal skills (Toth, 2013). 
Use of Creativity in telling a Career Story
Job descriptions are the first impressions that candidates get from a firm. Thus it is essential to make it good. Creativity is highly sought after by employers since it often leads to more innovative problem solving and maximized collaboration. Creativity refers to the generation of new imaginative ideas. It is mostly beneficial problem solving and communicating in the workplace. Creativity involves determining patterns, making connections between aspects which are normally not associated and thinking of new ideas. The use of creativity when telling a career story is essential it brings out the ability of an individual to solve problems. Employers tend to have unique and innovative solutions to each challenge. This can lead to new ways to accomplish tasks, maximize productivity and enhance efficiency. 
Employers require creative employees to assist the firms to identify new opportunities to grow. Creative employees do not believe in simply doing that which they are asked to do, they bring out more commitment as well as proactivity in identifying new opportunities. Employers require creative employees since firms require flexible employees in the working place that have the enthusiasm to take up challenges and explore various opportunities. Creative workers respond well to change. Majoring in creativity in employees is a rewarding experience for the organization today. It is highly beneficial for firms that do not have drive as well as confidence to reach out to clients (Naukri FastForward, 2013). Creative thinkers tend to change things for the best and take the company to a new level.
Due to the lagging economy as well as high unemployment rates, the job market tends to get tough by the day. There are more candidates in comparison to the jobs. Even when the economy is good, the best jobs tends to have high competition. Therefore, a resume that tends to bring out creativity aids in catching attention of the employers since it is different from that which have been developed using boring words. Creative resume tends to be unique and brings out the skills as well as achievements of the candidate in a creative manner. Showcasing information using visuals and graphics rather than text tends be more memorable and tangible technique. It is a way for showing the recruiters that one has the ability to think out of the box. 
Individuals like seeing the visualization of information on the CV. The visualization of data that tries to bring out complex information to an audience in a way that can effectively consumed and easily understood. Vision tends to be a major part of the physical brain. About half of the brain is dedicated to visual functions. the images can be processed in faster way in comparison to how the brain deals with information. It tends to process data from pictures all at once but processes text in a linear way. The images to communicate, one makes it physically easier for the audience to relate and connect to the information. The beauty of data visualization, enhances the ideas that images gives a sense of relieve in a context that is composed on mind mumblings amount of data. 
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